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We are listening to your needs…

NEW—Social Media Monday

NEW - Rental Assistance Program

The Greater Beloit Economic Development Corporation (GBEDC)

has awarded the DBA funds in the amount of $6,000 to be used to

fund a new Rental Assistance Program.

The DBA’s Economic Restructuring Committee is offering up to

$500 per month for six months to a new business that locates in

Downtown Beloit’s Business Improvement District.

The goal of the program is to encourage entrepreneurs to open a

new venture or expand their current business with a new Downtown

Beloit location. Downtown Beloit is looking for unique, feasible

businesses with the ability to appeal to the community. The committee

agreed to be open to any business venture, within means, with the

stipulation that the business has to be open for two years in order

for this money to be forgivable.

Downtown businesses looking to take advantage of these funds can

contact the DBA directly. For more information please visit our

website, www.downtownbeloit.com or call 608-365-0150.
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We know that your business is your livelihood and we want to help you in

any way we can. We want to make sure we reach every business that

needs our help.

Since Monday, July 8th, we have been offering one-hour slots every

Monday afternoon to help you with social media needs / wants / issues.

Please let us know if you would like to sign up., call 608-365-0150

Also, to help serve our businesses, we have purchased stickers for you

to display inside your store, maybe at your register or counter, for

Facebook® and Twitter®. Let us know if you need one, free!



Pre-Event or Holiday Tips
 OVER 50 DAYS OF EVENTS

There are over 50 days of events

hosted by the DBA and these events

bring THOUSANDS of people to

downtown Beloit. Your opportunity to

make additional sales on one of these

days is greater than on any other non-

event day during the year. Always have

signage up saying ‘Like us on

Facebook®’ or ‘Follow us on Twitter®’

available free from us.

 PLANT THE SEED

A few weeks before the event, put

some items near your cash register or

in your window that fit the theme of

the upcoming event. The point is to raise

awareness of the event and to allow

you to tell your customers about the

specials you will be offering at the

event. Planning ahead can really improve

your foot traffic during events and

holidays.

 DISPLAY FLIERS

The DBA prints up event fliers and

delivers them to you a month before

the events. Put these up in your

windows so your customers are aware.

Advertise some special buys in your

store during the event. Your fellow

downtown business Gem Printing can

help you with all your printing needs!

Beginning a few weeks before the

event, put fliers in your customers’

shopping bags so they know about the

event and what will be going on in your

store.

 WORK YOUR CONTACT LIST

If you have an email list of your

customers, send them an email and let

them know about the event, your store/

restaurant hours during the event and

what you will be offering. If you have a

mailing list, consider sending a flier along

with a coupon that is good only during

the event. Staying in contact with your

customers makes them feel valued and

it keeps your business in their mind.

 PREPARE COUPONS FOR EVENT

ATTENDEES

The DBA currently puts a coupon sheet

in every ‘Shop and linger’ brochure. You

can advertise in these for free.

Contact the DBA to reserve your spot

today. We will even design your coupon

for you, also at no charge! Or you can

create your own coupons and hand

them out during the event. The important

thing is to let people know that your

business is open for business.

 WINDOW DECORATING

Get your business in the holiday spirit!

Inexpensive seasonal decorations can be

found in just about any general

merchandise store such as fellow

downtown business Ace Hardware.

Whether it is snowmen, wreaths, festive

lights or something different, a few

decorations can go a long way in making

your business inviting during the season.

Our annual Window Decorating Contest

begins on December 8th and judging will

be conducted via email, Facebook® or

calling December 9th through 12th with

winners announced on December

13th prior to Holidazzle.

 PLAY THE SOUNDS OF THE SEASON

Studies show that pleasant background

music can positively affect how much
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More: Pre-Event or Holiday Tips

people spend while shopping – particularly

those considered “impulse buyers”.

Holiday music can help get your

customers in a spending mood, but be

careful not to play it too loudly or you

can send your customers out the door

without spending a penny.

 SEND GREETING CARDS

Holiday greeting cards are a simple and

inexpensive way to remember your

customers and, more importantly, to

have them remember you. You can

purchase boxes of cards from virtually

any general merchandise store, or you

can have a local printer – such as fellow

downtown business Gem Printing – print

your custom cards for you. If you

decide to create a custom card, you

might consider showing on the front a

picture of your business dressed up

for the holidays.

 CREATE SPECIAL SHOPPING NIGHTS

Cater to the needs of specific groups

of people this holiday season by creating

special nights just for them. For

example, you might consider a “Night for

Husbands” where men can come to find

that perfect gift for their wives. Be

sure to have merchandise that fits their

needs and be prepared to offer

suggestions for “stocking stuffers”,

which will result in extra sales Whatever

you choose to do, make sure you

advertise it so people know what you’re

doing. A quick press release sent to

local newspapers is a free way to help

spread the word.

2013 Economic Survey Results

Beginning in February of 2013, Belmark Associates created and conducted a survey which was

administered to all current downtown businesses by phone or online. During the next few weeks, sixty

responses were collected from a variety of downtown businesses. The survey was designed to

capture a snapshot of the current economic climate within the group, and was created with brevity in

mind to increase the incentive to respond. Within the 60 businesses that responded, there were a total

of 1,231 employees, averaging 20.5 employees per business. To view the full report, please visit our

website, www.downtownbeloit.com.

Less than 25 People

25 to 75 people

75 to 150 people

150 to 300 people

More than 300 people

Daily Traffic

4.3%

6.5%

4.3%

30.4%

54.3%

Daily Consumer Traffic

Source: DBA Analysis of Growth and Development 2013

Downtown Employment Data

Employees Count Percent

Full Time 951 77.25

Part Time 280 22.75

Total 1231

“All growth depends upon

activity. There is no

development physically

or intellectually without

effort, and effort

means work.”

Calvin Coolidge
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“Entrepreneurs and

their small enterprises

are responsible for

almost all the

economic growth in

the United States.”

Ronald Reagan

During the Event or Holidays Tips

 REMAIN OPEN

You can’t make a sale if you aren’t open.

While special event attendees may not be

your “regular” customers, they are your

“potential” customers. Show them that

you are supportive of the downtown

and that downtown is a great place to

be.

 HAVE A SIDEWALK SALE TABLE

Attract attendees to your store. When

possible, try to offer items that

complement the special event. Just

moving some of your regular

merchandise outside brings extra

attention to your shop.

 HAVE A SPECIAL IN-STORE SALE

Or special only during the hours of the

event. Provide such good deals on

selected food or merchandise that it’s

worthwhile for people to come inside.

While they’re in your shop, consider

running an easy contest. Maybe you have

a simple “guess the number of candies in

the jar” contest for a chance to win a

gift certificate to your business. Just

have participants fill out a piece of

paper with their guess, name, address,

phone number, and email. By doing so,

they’ve entered the contest and you’ve

got important information that allows

you to add them to your existing mailing

list or to begin one.

 OFFER RETURN COUPONS

Hand them out to customers who are

checking out or even browsing in your

store and invite them to come back.

Remember that people are more likely

to respond to “dollars off” promotions

than they are to “percentage off”

promotions.

 HAVE AN IN-STORE DEMONSTRATION

This is a great way for service-related

businesses to introduce themselves and

their services to the public. Have a brief

sign-in form to capture the name, phone

number and email address of everyone

who attended so you can follow up with

them after the event. Also, be sure to

pass out fliers or business cards to all

who attend.

 PAY ATTENTION TO “CURB APPEAL”

Sweep outside, clean your windows, and

keep the walkways free of clutter.

Inside, make sure your business is clean,

well-lit and inviting. Fresh flowers and

balloons are great, quick fixes. Flowers

are available at fellow downtown

business Rindfleisch Flowers.

 OFFER TO HOLD CUSTOMERS’

PACKAGES

Some people resist making purchases

because they don’t want to carry

additional items from store to store.

Holding packages is an easy way to help

close a sale and to provide great

customer service that will long be

remembered.

 OFFER FREE GIFT WRAPPING

With all the stress associated with the

holidays, shoppers are always looking

for time-and money-saving ideas. Free

gift wrapping for items purchased in

your store is an easy and inexpensive

way to provide a great convenience to

your customers while setting your

business apart from your competitors.

 CROSS-PROMOTE WITH OTHER

BUSINESSES

Maximize your customers! Cross-



More: During the Event or Holidays Tips

promoting is simple: team up with a few

merchants, give out their fliers or

coupons in your business and they do

the same for you. People who might not

have otherwise visited your business can

now be your customers, too. Cross-

promoting is especially effective when

you do it with merchants who sell

products or services that are

complementary to yours.

 OFFER FREE ITEMS

Hot cider, coffee or tea are great

while shopping or visiting. Makes your

business warm and inviting. It’s an

inexpensive way to make your business

stand out during this highly-competitive

season. Contact any of the terrific

downtown eateries – places like Bagels &

More, Bushel & Pecks, or the NEW

Café Fromage, to name only a few –

and buy gift cards. Then, when you have

a great customer you want to reward,

give them a gift card and thank them

for their business.

After the Event or Holidays

 CLUSTER ITEMS BY PRICE-POINT

Make shopping easy for your

customers. Grouping items of similar

price together allows you to easily

offer gift suggestions through your

signage. For example, create a sign that

reads “Great Gift Ideas Under $10” and

cluster all such items in that area.

People who are looking to add a little

something to what they’ve already

purchased – then instantly know all the

items you have at that price-point.

 PARTICIPATE IN A COMMUNITY FOOD

OR TOY DRIVE

During the holidays, many community

groups like fellow downtown businesses

Salvation Army and United Way organize

food or toy drives and need drop-off

locations. Sign up to be one of those

locations and then send a press release

to local newspapers, announcing your

participation. This will drive people into

your business, thereby exposing your

business to more potential customers –

all without spending a dime on advertising!

upcoming downtown events. Conduct a

survey to find out what your

customers are looking for. The

possibilities are endless.

 KEEP AT IT!

Not every promotional idea will work

for every business every time. Try

different things. Keep what works. Get

rid of what doesn’t. Come up with new

ideas. Remember: the only time you can

be guaranteed success is when you set

out to do nothing.

 FOLLOW UP / STAY IN CONTACT

In today’s world, that’s easy, inexpensive

and absolutely critical if you want to

stay competitive. One of the simplest

and most effective ways to stay fresh

in the minds of your customers is to

send them regular electronic

newsletters. There are many programs

available online. There you will find a wide

range of easy-to-use templates for

creating your own newsletters. Use

them to tell your customers what is

new in your business. Let them know of
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Calendar of Events - Remainder of 2013
Farmers’ Market

Saturdays through October, 8 am to 1 pm

An award-winning community tradition spanning over 45 years, the Downtown Beloit Farmers’ Market continues to grow selling

local produce, organics, baked goods, honey, jams & jellies, herbs, bedding plants, fish, meat, eggs & cheese, fresh flowers,

artisan crafts, scents & skin care. We now accept SNAP/food stamps benefits!

Halloween Costume Parade and Party

October 26th, 10 am Horace White Park

Children show off their costumes in a parade down Grand Avenue and State Street visiting downtown businesses and

Farmers’ Market vendors for treats during the last Farmers’ Market of the season. The fun includes live music,

entertainment, FUN ZONE and activities for all ghouls and goblins! If you would like to participate please contact us.

Grand Lighted Holiday Parade

Friday, November 29th, 5 to 8 pm, the day after Thanksgiving

There’s nothing quite like a lighted parade to spark off the holiday season! Live music and a choral sing in the First National

Bank Plaza warms the crowd up for Santa’s arrival from a rooftop to light the tree. Join us on Grand Ave. to spark off the

season with this wonderful holiday tradition!

Window Decorating Contest

Windows should be decorated by December 8th and judging will be conducted via email, Facebook or calling December 9th

through 12th with winners announced on December 13th prior to Holidazzle. If you would like to participate please contact us.

Holidazzle

Friday, December 13th, 5 to 9 pm

Businesses sparkle and light-up Downtown Beloit for this award-winning event. A dazzling evening of celebration featuring

artists and specialty craftspeople in forty-plus locations as they display one-of-a-kind gifts and unique pieces of art. Live

music, Santa visits, children’s events and holiday treats make this a truly special evening for the entire family. If you would like

to participate please contact us.

“Shop and linger, where

customers are friends!”

We’re on the web!

www.downtownbeloit.com

Like us on Facebook®!

City Center

500 Public Ave.

Beloit, WI 53511

Phone: 608-365-0150

Fax: 608-365-6850

E-mail: shauna@downtownbeloit.com

Downtown Beloit Association


